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Daily routines,Daily routines,
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sleep routines,sleep routines,
role modelling androle modelling and
repeated practicerepeated practice
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Home setup, familyHome setup, family
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  Features, default settings,Features, default settings,
engagement techniquesengagement techniques
and business modelsand business models
chosen by providers.chosen by providers.
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Commercial messagesCommercial messages
and targeting.and targeting.
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Collection and useCollection and use
of personal data.of personal data.
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Product design,Product design,
moderation, commercialmoderation, commercial
practices and the safetypractices and the safety
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Community behaviour,Community behaviour,
content norms andcontent norms and
public discourse.public discourse.

Community behaviour,
content norms and
public discourse.

Home routines, available device settings, whereHome routines, available device settings, where
and when devices are used, sleep spaces, familyand when devices are used, sleep spaces, family
expectations and support from trusted adults.expectations and support from trusted adults.

Home routines, available device settings, where
and when devices are used, sleep spaces, family
expectations and support from trusted adults.

Platform design, peer culture, advertising,Platform design, peer culture, advertising,
algorithms, school expectations andalgorithms, school expectations and
the wider online world.the wider online world.

Platform design, peer culture, advertising,
algorithms, school expectations and
the wider online world.

THE BOTTOM LINETHE BOTTOM LINETHE BOTTOM LINE

Parents matter. Their choices are shaped byParents matter. Their choices are shaped by
commercial products, social pressures andcommercial products, social pressures and
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PRACTICAL CHOICES AT HOMEPRACTICAL CHOICES AT HOMEPRACTICAL CHOICES AT HOME

PLATFORM DESIGNPLATFORM DESIGNPLATFORM DESIGN

COMPANY DECISIONSCOMPANY DECISIONSCOMPANY DECISIONS

RELATIONSHIPSRELATIONSHIPSRELATIONSHIPS

RECOMMENDER SYSTEMSRECOMMENDER SYSTEMSRECOMMENDER SYSTEMS

ADVERTISINGADVERTISINGADVERTISING

REGULATIONREGULATIONREGULATION

RULESRULESRULES HABITS ANDHABITS AND
RITUALSRITUALS

HABITS AND
RITUALS

PEER CULTUREPEER CULTUREPEER CULTURE
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